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Contemporary Art

CONTEMPORARY ART SHOW

Fvent Package

Where
contemporary,

meets

ADMIT ONE
ONE DAY PASS

Price: Pass: Member:
NOV $7500 | 1Day | Offcial

CONTEMPORARY ART SHOW O 3 Thursday Evening 5:00pm

eX-I- rO O rd I N G ry 2016  @Balboa Park Activity Center

art-sandiego.com ART
#ARTSD

A four piece event package done for the
Art San Diego, Contemporary art show
held once in year in San Diego, California.
| wanted to create something that had a
modern contemporary feel to fit the look of
the art exhibition’s branding.

CONTEMPORARY ART SHOW

Admission % UBS W 00090 O

Opening Night: The S Dico meets extraordinary.
$75 online / $85 at event Union-Tribune .

General Public, 3-Day Pass:
$25 online./ $30.at event

General Public, 1-Day Pass:
$20 online./ $25 atévent

Students/Seniors, 3-Day Pass:
$15 online / $20 at event

Students/Seniors, 1-Day Pass:

’,fs 3

Programs used: Photoshop & InDesign

- $10 online / $15 at event From left to right: Billboard,
RT CONTEMPORARY ART SHOW Rt Pt -L!;icl(efs ﬂre a(\j/qﬂable I:mEd Ccnb Poster Flier (back & front)
E e purchased through Eventbrite.com . ’ . ’
! 5 Ticket (back & front). Ticket
) 0 SHO Thursday Nov 3| 7:00PM - 9:00PM and flier are shown in actual
CONTEHPORARY ART SHOW Presenting Lead Media Frido;/ Nov 4 [ 12:00PM - 8:00PM BG"’DOCI size.
Sponsor Saturday Nov 5 | 12:00PM - 8:00PM
. ’ >Ponsor Sunday Nov 6 | 12:00PM - 8.00PM KCI I‘I(
CONTEMPORARY ART SHOW ; . Thursday Nov 3| 7:00PM - 9:.00PM The San Diego The San Ti ctivit
B art-sandiego.com Friday Nov 4 | 12:00PM - 8:00PM %ﬁ ( ] B S Union-Tribune o% UBS  union Tribune Cent 4
éa,%UBS ‘The San Dicgo H A R T S D Saturday Nov 5 | 12:00PM - 8:00PM enrer
: Inion-Tribune Sunday Nov 6 | 12:00PM - 8:00PM

r s [a] art-sandiego.com
-k gl

T #ARTSD
20 T o hone t

ETJ*H" scS:nﬁ(;l:rnE)o?enc?et(;ilsA
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The photos used were pieces
from the exhibit. Simple
shapes and color were used to
create the flow and balance to
help support the imagery.

Thursday Nov 3| 7.00PM - 9.00PM
Friday Nov 4 | 12:00PM - 8.00PM
Saturday Nov 5 | 12:00PM - 8:00PM
Sunday Nov 6 | 12:00PM - 8:00PM

ECES art-sandiego.com
T :

B FIs #ARTSD

ol
Eﬂéﬁq‘ Use your phone to
ALIEBA <can for more details

CONTEMPORARY ART SHOw
\_\_
a% UBS The San Dicga

Inion-Gribyne

2
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. sewved with hash browns, black beans, dvessed greens ox fruit $2

Sandwich 9 Am
M e | I u | t e V a I | | p ; g ﬂzpp[ﬂ u,“idd Down Pancake: ..all senved with house hash browns.
ik witt ne: unk ) : ; s with ho o ‘
o e ° :

Ham Benedict I/
AN A.M. EATERY
strawbe d _ . . o ‘ ?ﬁila Vewde ﬂznny
S’ticéy Toﬁjea pm{c{ini French Toast i ‘ y o ; ked pu ko

- S an D i e g o, California. One £35/Twe £33

Side Fruit
One Taco/Two Taco. ¢
Toast Y u Benny Duo Cant decide?! Snooze was born April 2, 2006 in Denver, Colorado with the goal of

Pure Maple . S'“ I Choose halfj an oder of your two evolving the A.M. dining experience through culinary innovation, and
Hash browns - ) o ‘ favorite benedict offerings. eclectic and energetic atmosphere and comfortable entertaining

service.

@oﬁﬁez and Donuts Pancakes

Buttermik anr

The 8LA.T Sandwich

Belly B e

= Sta rol. Add A

i @/u'[zﬁuilu Benedict
Peter Paul Rubens F
Mot . o

fulb

Llueberry Danish Pancakes

rermilk oer

9 apiu roll A work of art.

Pancake of the Day Grilled Cheese and Tomato Soup
e oot ‘ Make it a Ham Sandwich
Mowe Pancakes!

™ Plain, Bluebe

AN AM.EATERY

Our goalis fo bring you the best breakfast and lunch experience around.
Our menu changes seasonally and we strive to responsibly source our
egg layers, beef builders, pork partiers and produce provides for their

tasty results. Snooze’s exclusive, organic coffee is grown and skillfully
roasted for us in Guatemala. We compost, recycle, use our resources
responsibly and direct 1% of sales from each snooze back info our local
communities through the donation of
in—-kind goods and services. We embrace being your neighborhood
breakfast spot and aspire to be an integral part of the communities in
which we are lucky to be part of.

We encourage you to make your breakfast your own, create a new
High contrast with bright bold f ' P T s e e
colors were used to help bring
the elements off the page. The g * o ; 7 = | Winter 20/6

all$1.50 / Lo

font choice was made to be fun ; ysvecayoscocecna ool Syt

In

and energetic tO matCh the 50,3 3J f”f -?C;‘:ﬁl“ .‘ > | Hmm Mmm Mimose Mountain M“f . Colorado - California - Arizona - Texas (Coming Soon!)
vibe of this breakfast diner. | | ‘ S e oy o

Peace, Love, Pancakes

KOO’;G n.' K¢¢'¢

6.00 bre on

and choice st or tortillos

Lreakfjast Pot Pie

Soda (ask for flavor)
1$2.00 /L
, con
Larista! Bavista!
[uxe

n Tequi
Cinnamor

Programs used: InDesign . | P

guﬁn'.'o ﬂ’makﬁaat Tacos Chais

o flour tortil

S’noo;rz ﬂ’maléau Bumzito

Burrito Filed wit

od or drinks. And though
mping while our gu

*Also please not that eating raw or under cooked eggs may increase your risk

for foodborne illness*

We encourage your custom creations. Thank you éo'z c/:ooﬂ[ni S'noo;z éo'z your Jining

This is your ["um('ﬁau and lunch experience. gx,;g'g[gncg_/
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Description (4 pt) 90% tint. ..................cceeel $ Price (15 pt.J) 100% tint

‘* Samimies... served with hash browns, black beans, dressed greens or (fruit $2)

| Sandwich | Am A soft pretzel roll filled with scrambled eggs, cheddar cheese and _
| withaside of smoked cheddar hollandaise. 9 nd 3 sausage patty, served

!g,"'ii %M Clge free eqgs scrambled with spinacﬁ and fresh herbs, filled with
Ited Swiss and served with Dijon hollandaise on a fresh ciabatta roll. 9 ioshd o

lla and pesto mayo. 11 enhanced with melted

; 'Mo‘hﬂlly made corned beef, sauerkraut, and Swiss cheese with house 1
plump pretzl roll. A work of art. 10 s

Make it 3 Ham Sandwich 9.5

The original menu (seen to the | : -. WEHNEMEE@
right) was very condensed. | (R % ORI MO RRI VIV

wanted to give the elements B e 5 ot e e, et s o - alblcldlele ol it LMol K fuAVIN
room to breath and inject e SRR Ok josie Jal dn gt recty drizk. slongil) - 1 BIAGIBL7IBI01)

d your choice of toast. So European.. .yet Coloradoan. 8.5

more Of the fU n energy the Quinog Foribdge hearty blend of whole cats and quinoa topped with bananas, toasted coconut, and

q uts. Accompanied by a little pot of cream. 8 1
gtmosphere of the diner had AL U A S . Abraham Lincoln
inside. nuts, tossed with apple cider vinaigrette. 105 ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
%  FlavorSaveurs... % g 1234567890
Veggies (.75 each): arugula, caramelized onions, Meats (1.75 each): bacon, sausage, ham, chorizo,
basil, cilantro, jalapeno, onion, pico de gallo, pulled pork, chicken sausage
poblano peppers, wild mushrooms, red pepper,
roasted garlic, spinach, tomato, (1.5) avocado
Savory Sauces (0.75each): green chili, ranchero,
(15) hollandaise (3} rosemary squsage gravy

Epm the Sea (3 each): salmon lox

Description (14 ptJ 90% tint. ........ccoooeeeinn. § Price (15 ptJ 100% tint

Fancy Meats (3 each): beef barbacoa, prosciutto
Faux Meat (1.5 each): tofu, soyrizo

Cheases (1.0 each): cheddar, jack, Swiss, feta, goat,
cotija, fresh mozzarella

Fl

e ——— e —

* Keep on truckin’ for Pancakes and more — 3
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Cover Design

WIRED Magazine VAT l!F i: :]q N I
5 l **
| |

Cortana was the subject of this
cover. The brand colors were
used with a simple system basic

font. The image was chosen to Meet Microsoft’s

imply the futuristic new feeling newest addition

Cortana implies.
iv!
to the family! Cool
(Article on page 22)

Programs used: Photoshop & / Oy things
lllustrator A N you an
3 S do with — N : :
B Cortana — R | B W/ : do with

C()rtcar ¥ |
(Article on page 13)
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Surreal
Photo C

This project is made up of
over 10 separate images.
Painted overlays, masking
and filters were used to blend
and fuse the images to make
one cohesive piece.

Programs used: Photoshop
& Lightroom

RYAN BURNEO
]

An example of painted overlays
and blending modes to create the
realistic look of an android.

Curve and level adjustments
were used to help create more
contrast and definition.

Non-destructive photo editing was
used through proper use of masking
and refine edge techniques.
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Digital Media

Album Art

Using the album’s name chaos and
the calm for inspiration. | used wild
strokes and heavy elements against
a stark white background to create
that feeling.

Programs used: Photoshop

A Black and white photo was
used for the base and adjusted
using levels to create the right
amount of contrast.

Bristle and feather brushes were
used to create texture. Heavy
strokes were used to help frame
the image and give it weight.

Masking and creating custom
brushes were used to create the
illusion of the image breaking
apart and birds flying away.

Simple colors were used to help
bring everything together. The

color also allows for the detail of
the chaotic elements to pop out.

James Bay | Chaos and the Calm

eeeco BELL F 4:21 PM f 22% W

e o)

' Jumwes Bay | Choss and the Calm

Let it Go
JAMES BAY

1:53 3.45

o

—/

tl
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B&W Photo
Colorization

Many layers and blending
options were used to

color this photo to make it
appear natural. A proper
understanding of color theory
and lighting helped to create
natural looking skin tones.

Programs used: Photoshop
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Mardi Gras
Street Banner

The street banner was created
from a sketch of a photo
reference and embellished with
a mask and a feather top. The
colors were chosen to represent
the Mardi Gras nights.

Programs used: Procreate &
lllustrator

ke
 Bourbon-|

® NEW ORLEANS e

S essek Rue Bourbon oy

Bourbon*
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Social Media
Promotional Post
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Used to promote the new game
Overwatch. The idea was sketched
then imported into Photoshop to
color the image. Custom brushes
and blending options were used to
create the effects. Various filters
and overlays helped to bring the
piece together.

Programs used: Photoshop
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Shanle Wines
Bottle Label

GRANDPA
GRAPE

TABLE NINE gt

PRODUCED &BOTTLED BY:
Walnut Street Winery,
Rochester, Illinois
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www.walnutstreet winery com

‘A‘.Ip-mlgs SIY [, 'awled 9Y[]1 UO [STULJ URI[D B [[1IM SBUWOIL
pue s10AR[} A'J,Iaq POXIIA “1O0TIS T\l 22IY A\ “E)dB.If) E’deIB.If)”

UL POUIR\] "OUIM Paoue[e( Apoapad © ST JO[I9UL 199 MS-TUIIS

was drawn by hand in lllustrator. est.

14.2% ABV. 75081

6

£ =
2£38%
SHLE *
2ipl: GRANORA
. . C e =2
Sketchy and wild lines were used to 5% 8 GT,\EBWPNE
. . . O~ O =
help create the character in this piece. ;5 23E5
This theme was used through out the ~28% 8
. . — O Y-
bottle label to tie the different elements w30 § 1017
c c 2 WHITEMERLOT
together. A cut out is used to make GEC) 225 S
. q . S g £ S
fche Iabgl interact with the bottle in an Bibamus, $55% arile Werres
. — O C = Produced and bottled by
interesting way. The bottle mock up Moriendum 5233 R e w@‘
895
g ¢
S ¢
838 E

and may cause health problems.

GOVERNMENT WARNING:

defects.

Programs used: lllustrator

WALNUT STREET WINERY

CONTAINS SULFATES

96/176,59518L

14.2% ABV. 750 ML.

RYAN BURNEO




BRANDING

A

(& BRAND

EXPERIENCE. y b




RYAN BURNEO
]

Coast to Coast
Brand Manual

This project was done for a
start up brewing company.

The founder wanted a coastal
feel. The San Diego Skyline
was used to define the logo.
Simple strong fonts and colors
were used so that the branding
can be applied in all sorts of
environments and imagery.

Programs Used: Photoshop,
InDesign & Illustrator

Buima.g 1se0? 0} }Se0)
:Aq paog pue pamaig

G126 YO ‘obaliqg ues “Aepp 1se0) 0} 1SBOD YEZ |

uggested Sening gass

¥

1|||25002||74 135|||o

li,h_
\ Tropical

Q\efeweizen
\ \

“NY-1A-OR-5¢ DEP. M1 10¢ DEP. CAREDEMPTION VALUE

o/ PLEASE RECYCLE THE BOTTLES AND ALWAYS DRINK RESPONSIBLY

C(T-ME-VT-DE-

MAIN LOGO

e

Brewing

Main Logo

The main logo should be used when the web
address or the Coast to Coast name will not
appear. This insures clear communication of
the brand. This logo should be displayed on
medium to large formats. Logo cannot be
less the 2 inches in width.

Coast to Coast Brewing | Brand Manual | 2016

Alternate Logo

The alternate logo should be used during
special promotions or when advertising
limited beer releases. This logo should be
used in larger format display to preserve the
detail. This logo cannot be less than 2 inches
in width.

CROPPED SIMPLE

Monogram Logos

The full monogram logo should be the logo of choice for most advertisements. All monograms must
be accompanied by the web address or company name so that the brand is clear. The only instance of
the monogram remaining solo is when it is printed on bottle caps and stickers. The dimensions you are
printing or displaying will dictate which monogram to use. The full monogram is for large to medium
print while the cropped and simple are for smaller mediums. All monograms can be used on larger
print however the full and cropped cannot be the less 1inch in width.

2016 | Brand Manual | Coast to Coast Brewing
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GRAPHY

GINERICA

12345678901@# 5% " 8*()_
ABCDEFGHIIKLMNOPQRS T

UVWXY/

TYPO-
GRAPHY: RULES

Usage

HEADER (IMPACT REGULAR)

Sub Header (Catamaran Bold)

Body text (Catamaran Regular)

Font should be disj d as
outlined. In thi No other

Kerning
Bod:

tag lines and slogans.

2016 | Brand Manual | Coast to Coast Brewing

D

~GULAR

abcdefghiklmnopqgrstu—

VWXV Z

GINERICA REGULAR CATAMARAN REGULAR

123456789Q1@# 5% " 8*()_+ 1234567890!@#3 % ~&*()_+
ABCDEFGHIKLMNOPQRST ~ ABCDEFGHIJKLMNOPQRSTU-

UVWXY/Z VWXYZ
abcdefghijklmnopgrstu— abcdefghijklmnopgrstuvwxyz
VWXYZ

Coast to Coast Brewin, g | Brand Manual | 2016 2016 | Brand Manual | Coast to Coast Brewing

CATAMARAN REGULAR

1234567890!@#S5 % ~&*() _+
ABCDEFGHIJKLMNOPQRSTU-
VWXYZ

abcdefghijkimnopqgrstuvwxyz

A

\\:

Brond Maonager

3 195651212
@ ryan.burneo@CZCbrewing.com

() 1234 Univrsiy Ave. Sand Diego, CA 92105

B www.C2Cbrewing.com

mmm CSCPLOMILA cow

OVERNMENT WARNING: (1) ACCORDI

Brewing

n CZCbrewing G @C2Cbrewing
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Personal
Branding

RYAN BURNEO

My personal logo came through
the concept of my initials and
basic shapes. | wanted something

that represented me as well as D D
translate on a broad spectrum of
mediums. A A

Programs used: lllustrator &
Procreate

The color scheme came right
away. The logo however was

a progression of different
concepts as seen to the left. |
wanted it both abstract with the
initials still readable.

4
C
y
>
)

I RvAN BURNEO
I RYAN BURNEO

()
w
=
[+ 4
=
-] >
z ,
&

o (o) o
[T} [ |
2 = =
g [+ [+
a = =
= (-] (]
< = =
& < <

& &

RYAN BURNEO




Style Sheet

BIG JOHN
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

oL IM JOE
ABCDEFGHIJKLMNOPQRSTUVWXY Z
ABCDEFGHIJKLMNOPQRSTUVWXY Z
1234567890

Arial (various weights)
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
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